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Q Executive Summary

Corporate voice health and key risk indicators.

THE BOTTOM LINE

Google's executive communications are 83.8% aligned with corporate messaging — a strong baseline. But 4 of 30
tracked executives show medium-to-high communications risk, and the highest-risk individual scores just 50% alignment.

83.8% 1,288 4 68.2%

Alignment Unique Posts At-Risk Execs Al-Focused
across 30 execs after dedup medium or high risk dominant theme
Key Findings

Corporate voice is strong — but concentrated

Sundar Pichai and a handful of top executives carry the vast majority of on-brand engagement. Below the C-suite, alignment drops
and thematic consistency weakens. 26 of 30 execs are low-risk, but the 4 who aren't represent outsized reputational exposure.

Al dominance creates thematic blind spots

68.2% of all posts focus on Al/Gemini. While this reflects Google's strategic priority, it leaves safety, responsible Al, Workspace
productivity, and community themes underrepresented. Competitors are filling these narrative gaps.

Off-brand posts can drive disproportionate engagement

Posts flagged as communications risk (political commentary, personal opinions, controversial takes) occasionally generate high
engagement — creating an incentive misalignment. Executives may perceive off-brand content as "working" when it actually
creates brand liability.

Content Theme Distribution

‘ Gemini — 26.5%

‘ Research — 19.9%
- Dev Tools — 8.8%
Safety — 6.9%

@® Allnnovation — 68.2%
Product Launches — 44.7%
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9 Alignment Leaderboard

Ranking all 30 tracked executives by corporate voice alignment.

Alignment score (0-100) measures the percentage of an executive's posts that match Google's core corporate messaging themes: Al
innovation, product launches, Gemini, research, developer tools, safety, and Google Workspace. Higher scores indicate tighter brand
coherence.

Executive Alignment Top Theme

Sundar Pichai 112 2,952 95% Low Al Innovation, Gemini
Thomas Kurian 46 509 96% Low Al Innovation, Cloud
Ruth Porat 25 836 96% Low Corporate, Al

Meera Gopalakrishnan 12 5,478 95% Low Product Launches
James Manyika 34 764 95% Low Al Innovation, Research
Marvin Chow 61 351 93% Low Product Launches, Al
Fiona Clare Cicconi 24 1,280 91% Low Corporate, DEI
Lorraine Twohill 51 515 91% Low Product Launches

Jeff Dean 265 88 85% Low Research, Al

Colin Smith 7 233 85% Medium Al Innovation

Karan Bhatia 69 233 82% Medium Policy, Al Ethics

Karen DeSalvo 29 784 77% Low Health, Al Safety

Matt Brittin 4 258 62% Medium Personal, Corporate
Rick Osterloh 3 0 50% High Policy, Dev Advocacy

Alignment Score Distribution
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a Communications Risk Matrix

Executives flagged for potential brand misalignment.

Risk is assessed by analyzing post content against Google's corporate messaging framework. Posts containing political commentary,
personal grievances, controversial opinions, or inflammatory language are flagged. Risk level is determined by the ratio of flagged posts to
total output.

HIGH RISK Rick Osterloh SVP, Devices & Services Alignment: 50%

Only 3 posts tracked, but 1 in 3 flagged as off-brand. A post promoting bipartisan legislation protecting software developers, while well-intentioned,
enters political territory that creates brand association risk.

RECOMMENDATION

Immediate communications training. All posts should be reviewed by comms team before publishing. Redirect political advocacy to in
stitutional Google channels.

Matt Brittin President, EMEA Business & Operations

Low volume (4 posts), but 25% off-brand. Personal posts without corporate context dilute the executive voice. Gap year reference suggests extended
absence from corporate narrative.

RECOMMENDATION

Gentle re-engagement with corporate content calendar. Pair personal moments with product or team narratives to maintain brand conn
ection.

Karan Bhatia VP, Government Affairs & Public Policy

Highest volume of flagged posts (8 of 69). Policy role inherently requires navigating political terrain, but some posts cross from institutional advocacy
into partisan-adjacent territory. High engagement on these posts creates incentive misalignment.

RECOMMENDATION

Develop a "policy communications playbook" that distinguishes institutional advocacy from political commentary. Pre-clear posts re
ferencing political figures or legislation.

Colin Smith VP, Engineering

Small portfolio (7 posts) with 1 flagged. Posts occasionally blur the line between personal enthusiasm and official Google positioning. Low risk but
worth monitoring as posting frequency may increase.

RECOMMENDATION
Light-touch guidance on framing personal opinions within corporate context. No immediate action required.



INTERNAL ALIGNMENT REPORT

@ Alignment Champions

Executives who exemplify best-in-class corporate voice.

These executives consistently deliver on-brand messaging with high engagement. Their content patterns should be studied and replicated
across the leadership team.

CHAMPION Sundar Pichai CEO Align: 95% | Avg Eng: 2,952 | Posts: 112

Sets the standard. Every post advances Google's Al narrative while maintaining personal warmth. Product launches feel like personal milestones.
Gemini and Waymo content consistently outperforms.

"We've heard how much people appreciate getting more personalized help with things like shopping, trip planning & more w

CHAMPION Ruth Porat President & CFO Align: 96% | Avg Eng: 836 | Posts: 25

Highest alignment score with strong engagement. Posts bridge financial leadership with innovation narrative. Effective at connecting Google's
business strategy to broader societal impact.

"Google's infrastructure investments are creating jobs and opportunity across the country."

Thomas Kurian CEO, Google Cloud Align: 96% | Avg Eng: 509 | Posts: 46

Cloud-focused messaging with exceptional consistency. Every post reinforces Google Cloud's enterprise value proposition. Al integration themes are
well-calibrated to B2B audience.

"Google Cloud is helping organizations transform with Al at every layer of their business."

Meera Gopalakrishnan VP, Product Align: 95% | Avg Eng: 5,478 | Posts: 12

Highest average engagement of any executive despite low volume. Proves that quality > quantity. Product launch content is exceptionally well-crafted
and generates organic amplification.

"Google Labs just launched Photoshoot in Pomelli! m"

WHAT THEY HAVE IN COMMON

Every post advances a thesis. Personal voice wraps corporate messaging. Product names are always present.
They never post without purpose — and the purpose is always visible to the audience.
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a Thematic Deep Dive

Where Google's executive voice is strong — and where it's silent.

Google's leadership communications are overwhelmingly focused on Al innovation. While this reflects strategic priority, it creates narrative
gaps that competitors and media can exploit. The chart below shows theme penetration across all 30 executives.

Al Innovation -/ 68.2%
Product Launches -, 4. 7%
Gemini -G 2550
Research - 19.9%
Dev Tools - 8.8%
Safety / Resp. Al - 6.9%
Workspace -[I00 4.2%
Community / DEI -l 3.8%
Corporate News - 12.1%
Policy - 5.3%
O‘I% 10I% 20I% 30I% 40I% 50|% 60I% 70I% 80I%
% of Posts

Narrative Gaps

Safety & Responsible Al — 6.9%

In a regulatory environment increasingly focused on Al governance, Google's executive voice on safety is thin. Karen DeSalvo carries this theme
almost alone. At minimum, Pichai and Manyika should be contributing here regularly.

Google Workspace — 4.2%

Workspace generates significant revenue but is nearly invisible in executive communications. Thomas Kurian's Cloud messaging doesn't extend to
productivity tools. This leaves the field to Microsoft's aggressive Copilot narrative.

Community & DEI — 3.8%

Fiona Clare Cicconi addresses this, but no other executive does consistently. In a climate where tech companies face scrutiny on diversity
commitments, this silence is itself a message.
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G Engagement vs. Alignment

Does staying on-brand actually drive performance?

A critical question for any communications strategy: does corporate alignment help or hurt engagement? The data is clear —
high-alignment executives generate 5.7x more average engagement than those with lower alignment scores. Staying on-brand isn't just

safer, it's more effective.
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KEY INSIGHT

High-alignment executives (85%+) average 824 engagement per post. Medium/high-risk executives average 144.
The data refutes the notion that "edgy" off-brand content performs better. On-brand content wins — and it wins big.
Bubble size = post volume. Jeff Dean's high volume / low engagement profile suggests a quality-over-quantity opportunity.

Platform Distribution

@® LinkedIn —55%
50 ) Higher engagement, longer form, professional audience

LinkedIn @® Twitter/X — 45%
Higher risk surface, faster news cycle, more political exposure
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ﬂ Strategic Action Plan

A 90-day roadmap to strengthen corporate voice alignment.

These recommendations are sequenced by urgency. Phase 1 addresses immediate risk. Phase 2 builds systematic guardrails. Phase 3
turns alignment into a competitive advantage.

PHASE 1 — WEEKS 1-4 Immediate risk mitigation

Communications review for Rick Osterloh Est. impact: Eliminate high-risk exposure

All posts pre-cleared by comms team. 1:1 session on brand voice guidelines. Redirect policy advocacy to @Google institutional channels.

Guidance sessions for Brittin, Bhatia, Smith Est. impact: Reduce medium-risk posts by 60%

Light-touch coaching on framing personal/political content within corporate context. Provide "do/don't" examples specific to each exec's role.

Audit Twitter/X exposure Est. impact: Proactive reputation protection

Review all exec Twitter accounts for historical off-brand content. Flag and archive anything that could resurface in a crisis.

PHASE 2 — WEEKS 5-8 Systematic guardrails

Publish social media playbook Est. impact: 10-point alignment improvement

Role-specific guidelines for what's on-brand, what requires pre-clearance, and what's off-limits. Include real examples from this analysis.

Increase Safety & Responsible Al coverage Est. impact: Fill critical narrative gap

Assign Pichai, Manyika, and DeSalvo each 2 safety-themed posts/month. Coordinate with policy team on Al governance messaging.

Launch Workspace executive voice Est. impact: New competitive positioning

Designate 2-3 execs to carry Google Workspace messaging. Counter Microsoft Copilot narrative with productivity-focused content.

PHASE 3 — WEEKS 9-12 Competitive advantage

Executive content coordination Est. impact: 3x reach on corporate announcements

Sync posting calendars across leadership. When Pichai announces, lieutenants amplify within 24 hours. Create a multiplier effect.

Quarterly alignment reporting Est. impact: Sustained brand coherence

Institutionalize this analysis as a recurring deliverable. Track alignment trends, flag emerging risks, celebrate champions.

Google's voice is strong. Now make it unified.
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